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ABSTRACT

This paper describes lessons for teaching middle and high
school students how to determine if they are influenced by the power of
advertising and how to evaluate a product's health claims. To determine the
influence of advertising, teachers have high school students discuss what
their latest health product/service purchase was, why they bought it, and
whether advertising had any effect on their spending. The instructor creates
an advertising slogan quiz and tests students on their knowledge. In pairs,
students create a quiz that contains two slogans for oral presentation. The
class attempts to answer with the correct product/service. Students observe
one advertisement in the mass or print media that has an influential slogan,
then the teacher presents it as an oral quiz during the next class as a
review. To evaluate a product's health claims, middle school students discuss
whether they have ever purchased health products that did not perform as
their claim stated. They learn about five questions to ask when evaluating a
product's health claims and how to correctly distinguish between valid and
invalid health information using those questions. The teacher selects a
health product advertisement from a magazine that makes questionable health
claims to provide an example for students to follow. Students then complete a
questions to ask sheet as pertaining to the advertisement. (SM)
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Title: Consurier Health: Does advertising work on you?
Educational Objectives: At the conclusion of the lesson the student will...
1. Determine if they are influenced by the power of advertising.
2. Create and orally present an advertising slogan quiz to the class.
Appropriaté Grade Level: High School
Content and Méthods:

Anticipatory Set: Ask each student: “What was your latest health product/service
purchase and why did you buy that particular product/service? Did advertising have any
effect on your spending?”

Objectives: At the conclusion of the lesson the student will...

1. Determine if they are influenced by the power of advertising.
2. Create and orally present an advertising slogan quiz to the class.

Provide Input: Advertising hopes to persuade an individual to purchase a
particufar health product or service. In the US, advertising is big business; consider the
cost for a 30-second advertisement during the past year’s Super Bowl! As health
consumers, we are exposed to a tremendous amount of advertising. Sometimes advertising
works on us without our even knowing it. Does advertising work on you?

Model Ideal Behavior: The instructor creates a advertising slogan quiz (see
handout) and tests the students on their ‘knowledge’.

Check for Comprehension: Instructor reviews the ‘correct’ answers to the quiz.
Scoring=Students need only one correct answer to ‘pass’ the test. This demonstrates that

the power of advertising stays with the consumer.



Provide Guided Practice: In pairs, the students will now create a quiz that
contains two slogans of their choice to present to the class. Once completed, each pair will
orally present their slogans to the class. The rest of the class will attempt to answer with
the ‘correct’ product/service.

Provide Independent Practice: Assignment- Observe one advertisement in the
mass or print media that has a particularly influential slogan. Orally present it in quiz
format at the beginning of the next class meeting as a review activity.

Achieve Closure: Emphasize that if the students answered at least one item
correctly on the student-created quiz, even if they do not consume the products
advertised, they are still influenced by the advertisers.

Materials: Paper and pencils



Teaching Techniques Forum:
Consumer Health: Evaluating a Product’s Health Claims

A) Educatienal Objectives: Upon successful completion of the lesson, the student will:

1. List the 5 “questions to ask™ when evaluating the health claims of a product.

2. When given a health product advertisement, correctly distinguish between valid and
invalid health information using the “questions to ask™.

B) Appropriate Grade Level: Middle School

C) Description of Contents and Methods:

1. Anticipatory Set: Ask the students if they have ever purchased health products that did
not perform as their claim stated. Have them give examples and explain.

2. State Objectives: Tell the students that at the completion of today’s lesson they will be

asked to:List the 5 “questions to ask” when evaluating the health claims of a product, and
when given a health product advertisement, correctly distinguish between valid and invalid
health information using the “questions to ask”.

3. Provide Input:Explain to the students: “Not all sources of health information are equally
valid, although they may all claim that their statements are facts. As a consumer of health
information, one needs to develop skill in distinguishing between valid and invalid health
claims. Some questions to ask when evaluating health claims are:1. Who is making the
claim? 2. What are the person’s qualifications for making the claim? 3. What type of
education, training, skills, reputation, credentials does the person have? 4. What is the
context of the claim? (back of a magazine, scientific journal) and 5. How strong is the

scientific evidence that backs the claim?”



3. Model Ideal Behavior: Choose a health product advertisement from a magazine that

makes questionable health claims to provide an example for the students to follow. Using
the “questions to ask” sheet, answer each question as it pertains to the advertisement.

4. Check for Comprehension: Ask the students: “What concerns would you have about

these specific claims?”, Are these claims generally valid according to the answers to the
“questions to ask”?, “Based on your analysis, would you purchase this product?”

5. Provide Guided Practice: Give each student a magazine and the “questions to ask”

handout. With instructor’s guidance, have them answer the questions for their selected
health product to determine if the stated claims are valid. Students present findings to
class.

6. Provide Independent Practice: Students are to find one advertisement for a health

product in a magazine from home or the school library and bring it to the next class
meeting, prepared to inform the class of the validity of its claims.

7. Achieve Closure: Ask the class to orally list the 5 “questions to ask” and to explain why

it is important to distinguish between valid and invalid health information.
D) Materials Needed:
Popular and scientific magazines; Catalogues for health products/dietary

supplements such as “The Vitamin Shoppe”, and 6 “questions to ask” handout sheet.




Teaching Techniques Forum:

Consumer Health: Evaluating a Product’s Health Claims-

QUESTIONS TO ASK WHEN EVALUATING HEALTH CLAIMS

1. Who is making the claim?

2. What are the person’s qualifications for making the claim?

3. What type of education, training, skills, reputation, credentials does the

person have?

4. What is the context of the claim? ( back of a magazine, scientific journal)

5. How strong is the scientific evidence that backs the claim?



®

U.S. Department of Education i FE X
Office of Educational Research and Improvement (OERI) l :

- National Library of Education (NLE)
Educational Resources Information Center (ERIC)

'REPRODUCTION RELEASE

_— (Specific Document)
. DOCUMENT IDENTIFICATION:

Title:
Cj’//&f /géﬂ l'?"' : \Dou 4b W;l'f/j &\JM /l g~ Zy./
Author(s): /A/v /'7»\/ S CEN /A (/#9.&

Corporate Source: Publication Date:

p——

Il. REPRODUCTION RELEASE:

In order to disseminate as widely as possible timely and significant materials of.interest to the educational community, documents announced in the
monthly abstract journal of the ERIC system, Resources in Education (RIE), are usually made available to users in microfiche, reproduced paper copy,
and electronic media, and sold through the ERIC Document Reproduction Service (EDRS). Credit is given to the source of each document, and, if
reproduction release is granted, one of the following notices is affixed to the document.

If permission is granted to reproduce and disseminate the identified document, please CHECK ONE of the following three options and sign at the bottom

of the page.
The sample sticker shown below will be The sampie sticker shown below will be The sample sticker shown below will be
affixed to all Level 1 docy affixed to all Level 2A documents affixed to all Level 2B documents
PERMISSION TO REPRODUCE AND
PERIMISSION TO REPRCDUCE AND DISSEMINATE THIS MATERIAL IN PERMISSION TO REPRODUCE AND
DISSEMINATE THIS MATERIAL HAS MICROFICHE, AND iN ELECTRONIC MEDIA DISSEMINATE THIS MATERIAL IN
BEEN GRANTED BY FOR ERIC COLLECTION SUBSCRIBERS ONLY, MICROFICHE ONLY HAS BEEN GRANTED BY
HAS BEEN GRANTED BY
Q\@ Q\e, Q\Q)
%fod\ goﬂ(\ 6\
TO THE EDUCATIONAL RESOURCES TO THE EDUCATIONAL RESOURCES TO THE EDUCATIONAL RESOURCES
INFORMATION CENTER (ERIC) INFORMATION CENTER (ERIC) INFORMATION CENTER (ERIC)
1 2A 2B
Level 1 Level 2A Levei 28
! t t
Check here for Level 1 release, permitting reproduction Check here for Level 2A release, permitting reproduction Check here for Level 2B release, permitting
and dissemination in microfiche or other ERIC archival and di ination in and in electronic media reproduction and di ination in microfiche only
media (e.g., electronic) and paper copy. - for ERIC archival collection subscribers only

Documents will be processed as indicated provided reproduction quality permits.
if permission to reproduce is granted, but no box is checked, documents will be processed at Level 1,

1 hereby grant to the Educational Resources Information Center (ERIC) nonexclusive permission to reproduce and disseminate this document
as indicated above. Reproduction from the ERIC microfiche or electronic media by persons other than ERIC employees and its systqm
contractors requires permission from the copyright holder. Exception is made for non-profit reproduction by libraries and other service agencies
to satisfy information needs of educators in response to discrete inquiries.

e B,
i ignature; Name/Position/Tit i

here,”>

please Orgenizas /‘,”4,4 } 1d Twmw SoHTE Uiy, &o % o™ 70~ 5‘4’70 ”5_745*
l all 83, ate:
EIKTC [“1“"/; /0 6352/ W dp Famw, ed o |™ ‘N fes

Aruitoxt provided by Eic:



VN
L
AACTE

AMERICAN
ASSOCIATION
OF COLLEGES
FOR TEACHER
EDUCATION

1307
NEW YORK AVE. NW
SUITE 300
WASHINGTON. DC
20005-4701
202/293-2450

FAX: 202/457-8095  }

CLEARINGHOUSE ON TEACHING
AND TEACHER EDUCATION

September 29, 1999

Dear Presenter:

The ERIC Clearinghouse on Teaching and Teacher Education would like to review
copies of papers presented at the American School Health Association 73" Annual
School Health Conference (October 27-31, 1999, Kansas City, Missouri), for possible
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in the print volume, Resources in Education (RIE), and are available through computers
in both on-line and CD/ROM versions. The ERIC database is accessed worldwide and is
used by colleagues, researchers, students, policy makers, and others with an interest in
education.

Inclusion of your work provides you with a permanent archive, and contributes to the
overall development of materials in ERIC. The full text of your contribution will be
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and through the ERIC Document Reproduction Service. Documents are accepted for their
contribution to education, timeliness, relevance, methodology, effectiveness of
presentation, and reproduction quality.
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